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E-Commerce and Business Strategy in an Electronic Age (Unit 1)

1.1.7.3. Internet Commerce

A wide range of goods and services can be advertised and
sold with the help of information and communication
technology which is characterised by the commercial uge of
the internet. A person can purchase books by the uge of
Internet and these will be delivered to him either by post or
booking of tickets. These can be received by clients at the
venue of event. Deliver

This form of e-commerce may give its customers credit
facilities but is typified by the ‘cash’ trade cycle (where g
“cash” payment is taken to include settlement at the time of
purchase by a credit card or some form of e-cash),

figure 1.7.
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Figure 1.7;: Internet and the Trade Cycle

The internet can be used for all or part of the trade cycle:
1) The first stage of the trade cycle is search and the facilities of the internet can be used to locate sites

2)

3)

offering, or advertising, appropriate goods or services: a function, that is similar to an electronic market. In

many instances, internet sites offer only information and any further steps down the trade cycle are
conducted on the telephone or at a conventional shop outlet.

An increasing number of sites offer facilities to execute and settle the transaction, or in normal jargon to
make a purchase — delivery may be electronic or by a home delivery service depending on the nature of the
goods or service being offered. The use of the internet for online purchasing may or may not follow a
search — publishing a website address is an increasingly common feature on conventional advertising.

The final use of internet e-commerce is for after-sales service. Many IT providers now offer online support
and online services such a banking are, arguably, a special case of the use of after-sales transactions. Again
the use of the internet for after-sales may or may not be a follow-on to an earlier online transaction.

1.1.8. Advantages of E-Commerce

The advantages/benefits of e-commerce can be divided into two categories:

1)

Advantages to Customers

i) Reduced Prices: The products available on websites have reduced prices because the different stages
of value chain are decreased between source and destination. The intermediaries such as retail store are
eliminated by the company and they sell their products to consumer directly instead of distributing
through intermediaries.

ii) Global Marketplace: E-commerce provides global marketplace from where consumers can purchase
products according to their needs situated anywhere in the world. :

According to World Trade Organization (WTO), “there are no custom duties put on products bought
and traded globally electronically”. :

Global Marketplace also provides large collection of products and services to consumers with their prices.
iii) Anytime Access: Online businesses are open 24 hours, 7 day a week and 365 days in a year and never sleep.

‘Consumers can do transactions and enquiry about any product/services provided by company at
anytime and anywhere from globe. Consumer can purchase any product in day or night using Internet
_connections and computer at single click of mouse.

" iv) More Choices: Online businesses provide their consumers more choices of purchasing. Before

yurchasing any product, consumer can study products and their features of all major brands.
icker Delivery: E-Commerce offers consumer more options and provides quicker delivery of products
 and services. Some e-commerce company provides free home delivery service to their consumers.
ant Information; E-commerce provides relevant and detailed information about products and

VR

thin seconds to its consumers, Consumer can compare products and their prices in easy
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