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Deﬁmtlon of Consumer Research

The discipline of consumer research has its roots
in marketing research. There are two paradigms of
consumer research — qualitative and quantitative.
While qualitative deals with consumer insights in a
visual form or in words, quantitative is prrmarlly
number driven. Some researchers now use both -
these techniques together to get more accurate
insights. The consumer research process focuses
on defining the research problem, conducting
exploratory and evaluation, conclusive research
design and qualitative and data collect1on ’
analysis, and repor i
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The Consmmer Rsearch rocen

S deﬁnmg the ob] ectives of the 1 research
- collectmg and evaluatmg sec(mdary data
- de31gnmg a prlmary research study
e collectmg prlmary data &
7 analyzmg the data oni e
— preparmg a report on the ﬁndmgs .
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the type and level of mformatlonﬁéeded:
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Secondary Versus Primary Data

* Secondary data rimar ,f;"idata data
data that has been ,collected by the
collected for =~ .-re'searcher for the
reasons other thanj.:_f: purpose of meeting
the spemﬁc - '_.;-spec1ﬁc objectives
research pI’O_]eCt at: St

hand *
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QuantraifraReeench

Descrlptlve in nature

| * Enables marketers to predlct consumer_-__._
behavmr o o L

1. Research rnethods 1nclude experlments
survey techmques and observation

B Fmdmgs are descrlptwe emp1rlcal and
generahzable e
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Positivism '

A consumer behavmr research approae
that regards the consumer behavmr
dlselphne as an apphed marketmg
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Observational Research

s Helps marketer_”f gain
understandmg of the relationship betweer
people and products by watchm g them buymgg_l.
and using prOducts e

* Helps researchers galn a better understandmg
of what the product symbollzes *

. Wldely used by mtel prctmst rcseal chers
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Qualitative Research

* Consists of depth mtervlews focus groups,
metaphor analysis, ct llage research and
projective technlques Lo

* Administered by h1ghly tramed mtemewer-
analysts. e e

* Findings tend to be subjectlve
Small sample sizes. i
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Interpretivism

A postmodernist approach to the study of
consumer behavior that focuses on the
act of consuming rather than on the act of

buymg
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1 person clipped this slide

Positivism

 Interpretivism

| Prediction of consumer Understandmg consumptlon
actions ' 'practlces =

MELHOCO)

Positivism

~ Interpretivism

Quantitative = Quantitative

e e Dt S e e s e e e e SRRersE e e
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Table 2 2 contmued :

ASSUMPTIONS 140 A Tt
Positivism

| *Rationality; consu:mers‘m‘aké
decisions after welghmg Ha
alternatives g °Cause and effect cannot be};'ﬁ'i
| *The causes and effects of | isolated Lo
behavior can be identified | 'Each consumptlon |
*Individuals are problem | experience is unique

solvers | *Researcher/r cspondcnt G
*A single reality exists mteractlom aifect 1csea.rch
*Events can be objectively fmdmgq ' | S

measured

. 212
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Figure 2.1 The Consumer Research Process
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Government

Publications

Books

Internal ~ Commercial
Sources i
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~ 'Observation

Data Collection Methods

(ORI

~ Experimentation

Surveys

kT
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Experlmentatl
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Table 2 4 Comparatlve Advantages

'PERSONAL

| MAIL TELEPHON E INTERVIEW ONLINE
Cost 1 Lo‘w Modcrate | High Low
Speed Slow | Immedlaic Slow Fast
Response | |10 pow! 1 Modé}étc{ W1 High g
rate | | L ] '. i selection
(scographic Excelieht Good " Difficult | Excellent
flexibility et b R

. il ‘-\'1 i RRA ]

:)‘.I';z"’mwe' N/A Modcrate!; | Problematic N/A
Interviewer, : \\% g0 gttt 0 0 i teeie N/A
| supervision | e Ll
Q“ah“"“f\ Lixﬁitcd ‘g: 'QL;in'li,tcld; i HEf&(c-cllc'nt Excellent
response IR i1 G R R R il

Y
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Qualitative Data Collection Methods |

Depth Interviews rocus o

 Groups

Projective. st Y]
e nalysis
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