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5: Reach: E-commerce technologies enable a business to easily reach across geographic bcgllncli)aries
g the earth far more conveniently and effectively as compared to tradmona.l commerce. Glo ally,
-' anding their business with e-commerce

: panies are acquiring greater profits and business results by exp
- g'solutions. As a result, the potential market size for e-commerce merc

- & online population.

: - &ivusal Standards: Universal Standards are standards shared by all the nations around world. These are
- ftechnical standards of Internet for conducting e-commerce. It gives all the ability to connect at the same
“level” and it provides network externalities that will benefit everyone. Universal technical standards lower

- # entry costs and minimal search costs. '

hants is approximately equal to size of

) Wﬁq: E- commerce technologies permits two-way communication between customer and sellers
which makes it interactive. It proves as significant feature of e-commerce technology over the commercial

traditional technologies of the 20” century.

Information Density: Information density means total amount and Quality of information available over
Internet to all market buyers and sellers. Internet vastly increases information density.

Information density offers better quality information to consumer and merchants. E-commerce technologies
increase accuracy and timeliness of information. For example, flipkart.com store has variety of products
with prices. Tty fiF
6) Richness: Richness refers to the complexity and content of a message. Righﬁ‘es& meansaﬂ commercial
 activity and experience, conducted through a variety of messages. For example, text, picmres, videos,
sound, links, SMS (Short Message Services) etc. R WERER, S
7) Personalization: E-commerce technology offers personaliza%n. Personalihiﬁon‘mean‘é  designing
- marketing messages according to particular individuals by customizing it as per customer personal details
- like name, interests and past purchases record. Products or services can be modiﬁedorﬂ%dmordm to
. the user’s choice or past buying record. el b
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