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3) Business Process: E-Commerce means activities that support commerce electronically by

. MetWorly
connections. For example, business processes like manufacturing and inventory etc.

B-Commerce and

4) Onllne° E-commerce is an clcclmnic environment that allows sellers to |)lly and sell pmducts, h('rvj‘.‘_& ; I . b
o . e : $ic ike Cars, C uters, Books Or $ervic ..
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information on the internet | P 8 ay be P I l"l ‘ For most ¢

activities wh
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5) Structure: E-commerce deals with various media like data, text, video, web pages, and internet lc]cph;,ny

; Supply chai

6) Market: E-commerce is a World Wide Network. A local store can open a web storefront and find the Wworlg supplier’s su

at doorstep- customers, suppliers, competitors, and payments services, of course, an advertising Presence i some Compa
essential.

and higher-1
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1.2. SUPPLY CHAINS/VALUE CHAINS s

1.2.1. Introduction

Technolog

. A : . ) intermedia

Supply Chain encompasses all activities associated with the flow and transformation of goods from the ray thrust of «
materials stage (extraction), through to the end user,

as well as the associated information flows. Materials ang

efficient c
information flow both up and down the supply chain.

Supply Chain Management is the integration of these activities, through improved supply chain relationships, to S;l;“;;,sﬂ?
achieve a sustainable competitive advantage. integ
Supply cha_ins may be long and complex, and may involve many different business partners. One frequently see 2) Info
pfoblgms in the operation of the supply chains. These problems may result in delays, in customer of th
dissatisfaction, in lost sales, and high expenses that result from fixing the problems once they occur. World- s
class companies, attribute

much of their success to effective Supply Chain Management (SCM), which is g
largely supported by IT and e-commerce technologies.

3) Spe
- . . - C
‘When a supply chain is managed electronically, usually with web technologies, it is referred to as an e-supply chain. th(:
Suppi_y Chain M:_magemem (SCM) involves the coordination of all supply activities of an organisation from its 4) In
suppliers and delivery of products to its customers (figure 1.8): wi
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Figure 1.8: Members of the Supply Chain ~ (a) Simplified
it ~ View, (b) Including Intermediaries 3
Figure 1.8 introduces the main players in the supply chain, In figure 1.8(a) the main members of the supply
chain are the organisations that manufacture a product and/or deliver a service. ,
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